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MASTER OF COMMERCE (M.Com.) PROGRAMME 

Motto:  

“Developing Logical and Analytical minds” 

Vision : 

“To be a department dedicated to fostering individuals who are academically oriented, morally strong 

and socially responsible.” 

Mission : 

“To create an environment to educate and empower the aspirants of post graduation to imbibe learning 

as a life-long process, so as to transform them as thorough professionals in an intellectually 

challenging and contemporarily diverse global environment.” 

Programme Educational Objectives (PEOs) : 

The two year M.Com. Degree programme intends to attain the following Programme Educational 

Objectives: 

PEO 1 Post Graduates will be capable of making a positive contribution to industry, research and 

education field in the national and global context. 

PEO 2 Post Graduates will be able to apply frameworks and tools to arrive at informed decisions 

in profession and practice, striking a balance between business and social dimensions. 

PEO 3 Post Graduates will have a strong foundation to take up professional careers and pursue 

research. 

PEO 4 Post Graduates with flair of self-employment will be able to initiate and build upon 

entrepreneurial ventures or demonstrate intrapreneurship for their employer organizations. 

PEO 5 Post Graduates will adopt a dynamic outlook, aptitude and ability to develop life-long 

learning process to adapt themselves to the ever changing socio-economic, technological 

and global scenario. 

Programme Outcomes (POs): 

On completion of M.Com. Degree Programme the students will be able to: 

PO 1 Provide adequate and in depth insight into the different commerce and management subjects 

so as to gain a comprehensive knowledge. 

PO 2 Develop professional and research skills that are required for a Commerce post graduate. 

PO 3 Develop analytical, creative and integrative abilities that can aid in critical evaluation of 

corporate challenges. 

PO 4 Inculcate functional and procedural decision making skills in professional field. 

PO 5 Instill leadership, teamwork, and effective interpersonal skills. 

PO 6 Foster effective communication skills. 

PO 7 Develop global competency to match corporate requirements. 

PO 8 Facilitate the students pursue research.  

PO 9 Craft a positive attitude and an open learning mind. 
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Programme Specific Outcomes (PSOs): 

Upon successful completion of M.Com. Degree Programme, the Post graduates will be able to : 

PSO 1 Acquire and demonstrate analytical and logical thinking skills. 

PSO 2 Develop conceptual and practical skills in the fields of Industry, Commerce and 

Management 

PSO 3 Develop independent, logical and analytical thinking capabilities within the boundaries of 

legal, social, and moral framework 

PSO 4 Acquire communication skills needed to garner a favorable response in the chosen field of 

profession. 

PSO 5 Understand the dynamic and complex working environment of business and analyze its 

significance on the working of organisations. 

PSO 6 Imbibe inherently progressive learning behaviour for all round personality development in 

personal and professional life. 

PSO 7 Demonstrate progressively learning behaviour with a persistent innovative attitude and 

perseverance. 

PSO 8 

 

Develop in students a business attitude and skills to be precise and articulate; considering 

its ethical side. 

PSO 9 Pursue advanced research for doctoral studies for knowledge enhancement and career 

advancement. 

PSO 10 Foster thinking minds that are sensitive to societal needs and issues; thus making them 

good human beings and responsible members of the society. 

Graduate Attributes (GAs) : 

GA 1 Academic Excellence 

GA 2 Professional Efficiency 

GA 3 Effective Communication Skills 

GA 4 Leadership and Team work 

GA 5 Life-Long Learning 

GA 6 Creativity and Innovation 

GA 7 Environmental Sensitivity and Social Engagement 
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COURSE OUTCOMES (COs) 

FIRST SEMESTER 

Course Details 

Code CMS 401 

Title  Management Theory and Practice 

Programme  Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lecture, PPT presentations, Case Study Analysis, Group discussion, 

Seminars 

Evaluation Method Two Internal Assessment Examinations, Assignment, Quiz, 

Presentations, Group discussion, One End Semester Exam 

Learning Objectives :  

To Help the students understand the conceptual & strategic frame work of management. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Explain the functions, role, skills of managers and theories of Management. 

CO 2 : Understand the nature, purpose, process of Planning and Organizing. 

CO 3 : Discuss and describe the theories and junctions of Human Resource Planning and  

            Development. 

CO 4 : Examine critical control points standards, Bench marking and ISO 9000. 

CO 5 : Identify the levels of strategy formulations. 
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Course Details 

Code CMS 402 

Title  Business Economics 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam :70                        Total : 100 

Total Modules 05 

Pedagogy Lecture, PPT presentations, Case Study Analysis, Group discussion, 

Product Development, Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Quiz, 

Presentations, Group discussion, One End Semester Exam 

Learning Objectives : 

To help the students understand the various business economics tools for solving business problems 

in the changing business environment 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Get an insight into the advanced concepts of business economics. 

CO 2 : Integrate micro and macro-economic analysis into business decision making power. 

CO 3 : Comprehend the role of business economists in the firms. 

CO 4 : Apply the applications of economic principles and methods in the day-to-day business  

            operations. 

CO 5 : Understand the concept of Price determination under different market conditions. 
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Course Details 

Code CMS 404 

Title  Business Statistics 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lecture with practical problems being worked out, Chalk and talk, PPT 

presentations,  Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, One 

End Semester Exam 

Learning Objectives : 

To enable the students to acquire knowledge on quantitative analysis and to use statistical techniques 

for analysis of business data. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the concept, types, laws of Indices and Surds and binomial theorem. 

CO 2 : Calculate the term and sum of Arithmetic and Geometric Progression series. 

CO 3 : Outline the key features of time series analysis. 

CO 4 : Explain the properties of theoretical distribution. 

CO 5 : Evaluate the role of Standard Quality Control in business and construct various control  

            charts. 
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Course Details 

Code CMH 405 

Title  Management Science 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                       End Semester Exam : 70                        Total : 100 

Total Modules 05 

Pedagogy Lecture, chalk and talk, PPT presentations, Case Study Analysis, Group 

discussion, Product Development, Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Quiz, 

Presentations, Group discussion, One End Semester Exam 

Learning Objectives : 

To provide an understanding of management science techniques used for managerial decision 

making. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the nature, concept, approaches, techniques and significance of management  

             science in various functional areas. 

CO 2 : Formulate model using various methods. 

CO 3 : Solve problems on transportation using various methods. 

CO 4 : Get optimal solution for assignment problems. 

CO 5 : Draw a network, formulate the critical path, calculate the slack time and floats of activities,  

            compute the variance and standard deviation and crash a project. 
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Course Details 

Code CMH 406 

Title  Advanced Financial Accounting 

Programme Master of Commerce (M.Com.) 

Year / Semester First / First 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                      End Semester Exam : 70                         Total : 100 

Total Modules 05 

Pedagogy Lecture with practical problems being worked out, PPT presentations, 

chalk and talk, Case Study Analysis, Analysis of Annual Report of the 

companies, Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Quiz, 

Presentations, One End Semester Exam 

Learning Objectives : 

To enable the students to apply the methods of accounting as per different Indian Accounting 

Standards and also familiarize them with International financial reporting standards. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Prepare financial statements perusing different Indian accounting standards. 

CO 2 : Understand the concept of Inflation Accounting and its uses to business. 

CO 3 : Solve problems of consolidation of Financial statements. 

CO4 : Critically evaluate the modern concepts of accounting like environmental accounting, HRA  

            etc. 

CO 5 : Comprehend the concept of IFRS and the need for Convergence of financial statements with     

            IFRS. 
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SECOND SEMESTER 

Course Details 

Code CMS 452 

Title  Entrepreneurship Development 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lecture, PPT presentations, Case Study Analysis, Group discussion, 

Product Development, Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Quiz, 

Presentations, Group discussion, One End Semester Exam 

Learning Objectives : 

To introduce the concepts of Entrepreneurship and to familiarize the students on opportunities and 

challenges faced by entrepreneurs in India 

Expected Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the basic concepts of entrepreneurship and Entrepreneurial Theories. 

CO 2 : Comprehend the issues relating to entrepreneurial competency, development and  

            entrepreneurial motivation. 

CO 3 : Gain knowledge on various Institutional support and Government’s role in promoting  

            entrepreneurship. 

CO 4 : Get a bird’s eye view of problems and opportunities of women entrepreneurs in India. 

CO 5 : Develop an analytical outlook on issues relating to project evaluation, appraisal and  

            development. 

CO 6: Prepare a project report. 
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Course Details 

Code CMS 453 

Title  Strategic Marketing Management 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second  

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                    End Semester Exam : 70                           Total : 100 

Total Modules 06 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Brainstorming, Case Analysis, Seminars and Presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, One End Semester Exam 

Learning Objectives :  

To familiarize students with the advance concepts of strategic Marketing, analyze the market 

environment and  to develop international marketing strategies for a business firm. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand advanced concepts and approaches to strategic marketing management. 

CO 2 : Analyze the marketing environment, strategies for market competitors and the concept  

            and dimensions of marketing myopia. 

CO 3 : Analyze the strategies of marketing and promotion mix. 

CO 4 : Understand the objectives, methods of strategic marketing evaluation and examine ethical  

             issues in marketing. 

CO 5 : Develop insight into the international marketing strategies. 
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Course Details 

Code CMH 455 

Title  Business Research Methods 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second  

Type Hard Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours  

Max. Marks CIA : 30                         End Semester Exam : 70                      Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, chalk and talk, Use of PPT 

Presentations, Seminars and Presentations 

Evaluation Method Two Internal Assessment Examinations, Practical Assignment – Project, 

Presentations, One End Semester Exam 

Learning Objectives : 

To enhance the knowledge and skill related to conduct of research related to business and familiarize 

the technicalities of executing a research assignment. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Gain an insight into the meaning, scope, types and overview of research process. 

CO 2 : Calculate the regression line, standard error and correlation using different methods. 

CO 3 : Understand the concept of the sampling and testing of hypothesis for data. 

CO 4 : Evaluate non parametric tests in case of large and small samples. 

CO 5 : Write a research report and make presentations. 
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Course Details 

Code CMH 456 

Title  International Business 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second  

Type Hard Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours  

Max. Marks CIA : 30                       End Semester Exam : 70                        Total : 100 

Total Modules 06 

Pedagogy Lectures, PPT Presentations, Group Discussions, Business Analysis, 

Seminars  

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, One End Semester Exam 

Learning Objectives : 

 Familiarized the students with functions and practice of International Business. 

 Enable them to get global perspective on issues related to EDI, Forex market and globalization.  

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Gain knowledge on the nature, scope, importance, modes of entry and various environments  

            of International Business. 

CO 2 : Understand the concepts of exchange rates, Foreign exchange market and open economy. 

CO 3 : Analyze the Global Business Risk and International Business Crimes and Crisis  

           Management Planning. 

CO 4 : Understand the Regulatory environment of International Economic Institutions. 

CO 5 : Understand the framework for Multinationals and issues in International Business. 
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Course Details 

Code CMH 457 

Title  Advanced Cost Accounting 

Programme Master of Commerce (M.Com.) 

Year / Semester First / Second  

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                         End Semester Exam : 70                      Total : 100 

Total Modules 06 

Pedagogy Lectures with solving problems, PPT Presentations, Group Discussions, 

and Seminars 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, One End Semester Exam 

Learning Objectives : 

 To provide the students with an in-depth knowledge of advanced approaches of Cost Accounting in 

order to enable them to apply costing methods and techniques so as to assist management in taking 

appropriate decisions. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Gain knowledge of advanced cost accounting in inventory system. 

CO 2 : Solve the problems on practical Process costing  

CO 3 : Analyze various variances viz., material, labor and overhead. 

CO4 : Apply costing methods in advanced cost accounting. 

CO 5 : Understand the techniques to assist management decisions. 
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THIRD SEMESTER 

Course Details 

Code CMH 502 

Title  Artificial and Business Intelligence 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Seminars and Presentations, innovative research based 

assignments. 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Quiz, One End Semester Exam 

Learning Objectives : 

To familiarize the students with the concepts of Artificial Intelligence and importance of cognitive 

science in developing Artificial Intelligence, significance of knowledge management and the 

meaning and importance of business intelligence. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Comprehend the importance of cognitive science in developing Artificial Intelligence. 

CO 2 : Understand the concept of knowledge mapping, and its importance in knowledge  

            presentation and knowledge management. 

CO 3 : Get an insight into psychological modeling of AI. 

CO 4 : Identify the various components of Intelligent Cycle. 

CO 5 : Evaluate the importance of Business Intelligence in Business Decision making and  

             interpretation of Business Data. 
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Course Details 

Code CMH 503 

Title  Business Ethics and CSR 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                       End Semester Exam : 70                        Total : 100 

Total Modules 06 

Pedagogy Lectures with PPT Presentations, Group Discussions, Seminars 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, One End Semester Exam 

Learning Objectives : 

To make the students acquire knowledge of ethical issues in business and social responsibility and 

corporate governance practices. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the meaning, nature of ethics and different ethical theories. 

CO 2 : Examine the various ethical issues in marketing, finance and hostile takeover. 

CO 3 : Evaluate the concept, approaches of CSR, CSR Act and significance of Sachar Committees. 

CO 4 : Understand the aspects, types of SR and Corporate Governance. 

CO 5 : Develop the required values for global manager and manage Cross Cultural Diversity. 
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Course Details 

Code CMH 504 

Title  E-Commerce 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Hard Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA :30                        End Semester Exam : 70                        Total : 100 

Total Modules 06 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Case Analysis, Seminars and Presentations, innovative 

research based assignment on selling a product online. 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, One 

End Semester Exam 

Learning Objectives :  

To identify various strategies and advanced concepts of web-based commerce. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the concept and role of E-Commerce and M-Commerce business environment. 

CO 2 : Develop insights into the E-Commerce Models. 

CO 3 : Identify the types and risks of E-Payment systems. 

CO 4 : Evaluate the various conflicts and security issues in E Commerce 

CO 5 : Outline the national and international cyber laws, ethics and moral issues in E-Commerce. 
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Course Details 

Code CMS 505 

Title  Advanced IFRS and Practice 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 06 

Pedagogy Lecture with practical problems being worked out, PPT presentations, 

Case Study Analysis, Analysis of Annual Report of the companies, 

Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Quiz, 

Presentations, One End Semester Exam 

Learning Objectives : 

To familiarize and acquaint the students the recent developments in International accounting 

standards and various financial reporting practices at the global level. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the conceptual framework of IFRS system 

CO 2 : Identify the need for convergence with IFRS and evaluate it in the light of its benefits and  

             challenges 

CO 3 : Comprehend the comparative accounting treatment under International Accounting standards  

             and IFRS.  

CO 4 : Gain insights on the recent developments in the global financial reporting scenario. 

CO 5 : Critically evaluate the contemporary issues in accounting. 
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Course Details 

Code CMS 506 

Title  Capital Market Operations 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 hours 

Max. Marks CIA : 30                         End Semester Exam : 70                      Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Brainstorming, Case Analysis, Seminars and Presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, One End Semester Exam 

Learning Objectives : 

To acquaint the students with the various concepts of Investment Management and to facilitate them 

to understand various issues of capital market in India. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Plan investment in Mutual Funds along with other investment alternatives. 

CO 2 : Understand the functioning of Primary and Secondary markets. 

CO 3 : Analyze the Share price movements through Fundamental and Technical Analysis. 

CO 4 : Comprehend the various forms of efficient markets and significance in investment decisions. 

CO 5 : Develop insight into the concepts of bond valuation and associated risks. 
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Course Details 

Code CMS 507 

Title  Human Resource Development 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Case Analysis, Seminars and Presentations, assignments 

based on HR terminologies. 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, One 

End Semester Exam 

Learning Objectives : 

To familiarize the students with the conceptual, theoretical and practice oriented perspectives in 

HRD along with ethics and national policy framework. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the basic concepts, scope, theories and difference between HRM and HRD 

CO 2 : Gain insight about the Ministry of HRD, labor markets and the recent developments in HRD. 

CO 3 : Identify the components of HRD in an organization. 

CO 4 : Evaluate the HRD process and understand the learning cycle. 

CO 5 : Formulate the HR policies and the ethics of HRD to be followed in an organization. 
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Course Details 

Code CMS 508 

Title  Strategic Human Resource Management 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Third 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Case Analysis, Seminars and Presentations, assignments 

based on HR terminologies 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, One 

End Semester Exam 

Learning Objectives :  

To familiarize the students about the concepts, practices and significance of Human Resource 

Development with a special focus on Training and Development and to explore the students to the 

ethical issues and dilemmas in HRD profession. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Outline the key features, scope of functions of SHRM and evolution of HR. 

CO 2 : Understand the concept and significance of HRP, Job Analysis and process of recruitment. 

CO 3 : Identify the future, scope and concept of developing effectiveness in HR. 

CO 4 : Evaluate the performance appraisal and significance of compensations system. 

CO 5 :  List out the implication of different forms of industrial disturbances and know the  

             significance of exit interviews. 
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FOURTH SEMESTER  

Course Details 

Code CMS 551 

Title  Retail Management 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 

Max. Marks CIA : 30                       End Semester Exam : 70                        Total : 100 

Total Modules 06 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Brainstorming, Case Analysis, Seminars and Presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, group project, One End Semester Exam 

Learning Objectives : 

To enable students to understand the retail sector and the vast scope in the retail sector in terms of 

business and employment opportunities and the process relating to retail. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the models and theories of Retail development. 

CO 2 : Comprehend the concept of strategic Retail Planning. 

CO 3 : Critically evaluate the marketing challenges in retailing. 

CO 4 : Recognize the importance of Supply chain management and the significance of retail. 

            structure in supporting SCM. 

CO 5 : Develop insight into legal compliances for setting up a retail store. 
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Course Details 

Code CMH 553 

Title  Risk and Insurance Management 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                      End Semester Exam : 70                         Total : 100 

Total Modules 06 

Pedagogy Lecturers, PPT Presentations, Group Discussions 

Evaluation Method Two Internal Assessment Examinations, Assignment with practical 

experience in insurance , Presentations, One End Semester Exam 

Learning Objectives : 

To understand the nature of various insurance policies and its dimensions, risk management 

strategies, corporate risks and individual risks. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the essentials of risk management and Insurance. 

CO 2 : Understand the concept, importance of various insurance policies and its dimensions. 

CO 3 : Analyze the various legal issues in Insurance sector and other related financial services. 

CO 4 : Identify different types of risks, claims settlements and carry out its procedure. 

CO 5 : Outline risk handling methods and understand crime insurance. 
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Course Details 

Code CMH 554 

Title  International Financial Management 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                         End Semester Exam : 70                      Total : 100 

Total Modules 06 

Pedagogy Lectures with solving problems, PPT Presentations, Group Discussions. 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, One End Semester Exam 

Learning Objectives : 

 To orient the students on global business environment and international markets. 

 To make students understand the various risks an enterprise is exposed to on account of 

international transactions. 

 To provide knowledge and skills for hedging foreign currency risks. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 :  Evaluate the global financial environment and study international markets. 

CO 2 : Understand the economic policy of BoP equilibrium. 

CO 3 : Share to reduce global poverty and improve people’s condition standard. 

CO 4 : Solve the problems based on interest rate and risk hedging strategies. 

CO 5 : Calculate interest rate risks in different methods. 
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Course Details 

Code CMS 555 

Title  Financial Derivative Markets 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                     End Semester Exam : 70                          Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions, Brainstorming, Case Analysis, Seminars and Presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Group discussion, Practical oriented assignment on derivatives, One End 

Semester Exam 

Learning Objectives : 

To enable the students to gain basic knowledge about derivatives and derivatives trading and their 

significance in the capital market operations. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Recognize  and classify the different types of derivatives. 

CO 2 : Develop an analytical outlook towards valuation of Forwards and Futures Contracts. 

CO 3 : Comprehend the characteristics of Option Contracts and evaluate the different Option trading             

            strategies. 

CO 4 :  Derive the Option Values and define the applicability of the Option pricing Models. 

CO 5 : Understand the regulations on derivatives and the recent trends in derivatives market in India. 
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Course Details 

Code CMS 556 

Title  Portfolio Management 

Programme Master of Commerce (M.Com.) 

Year / Semester Second/Fourth 

Type Soft Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours  

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lecture with practical problems being worked out, PPT presentations,  

Seminars and presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, One 

End Semester Exam 

Learning Objectives : 

To provide students with an insight of constructing and managing the portfolio and also the 

evaluation and revision of portfolios. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand how to construct a portfolio. 

CO 2 : Interpret the capital and security market lines, CAPM, risk free lending’s and borrowings. 

CO 3 : Analyze the different factor models and also the return generating process.  

CO 4 : Understand the concept of arbitrage. 

CO 5 : Develop insight into the measures to evaluate and revise the portfolios. 
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Course Details 

Code CMS 557 

Title  Organizational Behavior 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth 

Type Soft Core 

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours 

Max. Marks CIA : 30                         End Semester Exam : 70                      Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Group 

Discussions,  Role play, Brainstorming, Case Analysis, Seminars and 

Presentations 

Evaluation Method Two Internal Assessment Examinations, Assignment, Presentations, 

Quiz, One End Semester Exam 

Learning Objectives : 

To familiarize the students with individual, interpersonal and group related perspectives in 

organizational behavior along with the recent developments. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1 : Understand the evolution and concepts of human behavior and its significance in  

             organizational behavior. 

CO 2 : Comprehend factors influencing individual behavior and its influence on organizational  

             behavior. 

CO 3 : Evaluate the concepts of group behavior, conflict and negotiation.  

CO 4 : Analyze the concept of power, basis of power and organization system. 

CO 5 : Develop insight into the concept of organizational change and forces of change. 
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Course Details 

Code CMS 558 

Title  Labor Legislation 

Programme Master of Commerce (M.Com.) 

Year / Semester Second / Fourth  

Type Hard Core  

Total Credits 04 

Total Contact Hours 60 

Contact Hours per Week 04 

Examination Duration 03 Hours  

Max. Marks CIA : 30                        End Semester Exam : 70                       Total : 100 

Total Modules 05 

Pedagogy Lectures with interactive sessions, Use of PPT Presentations, Seminars 

and Presentations 

Evaluation Method Two Internal Assessment Examinations, Presentations, One End 

Semester Exam 

Learning Objectives : 

To familiarize the students about the legal framework regulating the behavior working conditions, 

economic benefits, and union-management relationship. 

Expected Learning Outcomes : 

Upon the completion of this course, the students will be able to : 

CO 1: Understand the principles, scope, and administration of Labor Legislation in India: Indian  

           Constitution and ILO.  

CO 2: Explain the provisions under the Factories Act of 1948. 

CO 3: Explain the various provisions with regard to social security for workers. 

CO 4 : Describe the various provisions pertaining to wages and bonus. 

CO 5 : Enhance the concept of industrial relations and examine the various industrial disputes and  

           unfair labor practices. 

 

 

 

 

 

 

 


